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UX / Ul Project - Brief 5
Arnold Clark Central Car Auctions

"Central Car Auctions (CCA) are Scotland’s leading car Central
auction house, selling over 2000 cars every week. Car Auctions

<
They have recently been acquired by Arnold Clark who
have plans to expand into England as an outlet for _

some of the large volume of stock it is buying through Arnold Clark
its car buying platform."

DELIVERABLES

« WEBSITE LANDING PAGE

* SOCIAL MEDIA CONTENT

« DEVELOPMENT SKETCHBOOK Step through the process of
« EVALUATION bringing ideas to life...
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Central Car Auctions (CCA) has recently undergone a rebranding
initiative led by Arnold Clark, with the goal of expanding its digital
presence and establishing itself as the UK's leading car auction house.
The primary objective of this project is to design and develop a new
homepage for the CCA website, along with engaging social media
graphics for Facebook advertisements

The project aims to increase web traffic to the new CCA
homepage via paid ads on Facebook and showcase CCA as
an established brand and leader within the car auction
industry.

LET'S OO0 THIS!







Big Auction Bidder Demographics ”
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Competitive Analysis

RAW2K Online Car & Salvage Vehicle Auctions
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Raw2K
Large search bar on landing
page with search button

[emanse

]

Iconic Auctioneers
Carousel of listings with lot
info

Ebay
Search bar to 'search for
anything'

Features & Functions

Classic Car Auctions
The same layout as Iconic
Auctioneers



Landing Page
Development

Following the Gantt Chart |
move on to ideation, sketching
and exploring navigation maps.

The next stages of the process require
focus on the user, competitive analysis,
and an eye for design as we progress,
implementing our research into our
wireframe design.




INITIAL SITE
NAVIGATION

The initial design explores all the web page options of that could be in the
design. A lot of work would be required to fulfill each page, but would really
cover all expectations for our users.

The first design of the wireframe represents
what the home page of this site would look like. |
started to see how much unnecessary pages
would be involved - surely there is a way to
reduce to amount of pages.

Refined Site Nav

Central Car
T

Auctions

Refining the nav map
down to a smaller
website reduces the

This new minimal design ensures that
Alex - the savvy buyer - will be able to
browse different models all from the
home page.

amount of clutter on the
page, refines the user
experience so ensures
the user’s basic need of
searching for specific
model/makes/and
locations are easily
accessible.




Requirements for landing page

1.

A header section.

4,

Space to showcase the
unique selling points
(USPs) of CCA - these
will be provided in the
supporting copy
document.

2.

An easy way for users to
start a search of stock
available to purchase at
auction, with the ability
to filter by
make/model/location.

5.

Space for customer
testimonials/reviews.

3.

A clear message to
summarise who and
what CCA are.

6.

A footer section.



Vehicle Auctions
Made Easy

Vehicle Auctions
Made Easy
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Buying and Selling Vehicles Since 1965.

Buying and Selling Vehicles Since 1965,




Colouring Wireframe
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Imagery

Vehicles to
fill in listings

Arnold Clark Logo



Technical Skills
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Figma Adobe Premiere Pro Adobe Illustrator Midjourney
Used to create a Used to edit video footage Edit logo files to adjust Generate images specific
functioning prototype and add vignette colour and export size for the requirement
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Buying and Selling Vegicles Since 1965. .
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. ‘ BUY WITH CONFIDENCE. SELL WITH CONFIDENCE.
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Brief Completed




Final Thoughts

1.

Although cars aren't 'my
thing' | was glad that |
took on this project
regardless. The types of
digital content required
was more important
than the content itself.

4,

| had issues with
prototyping. The
experience still jars when
using it.

2.

I'm very glad that | took
the full 12 weeks to
complete the project.
Having a lot of time for
research and planning
set up the rest of the
project very well.

5.

More time could have
been spent researching
marketing campaigns
and competitors social
media content.

3.

More real user input,
feedback from the target
demographic, would

have helped priorities the
layout, imagery, and
would have added
confidence to design
decision.

6.

I'm happy with the
overall look of the
landing page and
content, adhering to the
brief while being visually
pleasing and consistent.
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Thanks for listening!
Any questions?
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